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Most children are being spoken 
to by a parent or carer.
• Children were most likely to have 

been spoken to by a parent 
(89%) followed by a teacher at 
school (69%) 

• 86% of parents have spoken to 
their child at least once about 
safety online. 50% said they talk 
to their child at least every few 
weeks. 

1 in 6 parents and carers aren’t 
talking to their children about 
online safety.





• Children need to get online safety 
messages from a young age

• A building block approach supports 
children to build on their knowledge 
and skills

• Messages should be age appropriate 
to support their development

What children need from parents and carers 
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0 to 3 years

• Rely on adults to guide and protect them

• Digital device is a play thing

• Mostly using parent and carer devices

3 to 5 years

• Not ready to self manage technology

• Unaware of the potential dangers

• Parents and carers often think only look at child content

Early-years

89% of 3 to 4 year 
olds use video 
sharing platforms

Over 50% 3 to 5 year 
olds use messaging 
sites and apps

Over 24% 3 to 5 year 
olds have their own 
social media profile



6 to 9 years
• Limited understanding of online safety or 

critical thinking skills
• Technical skills will outpace judgement
• Tend to trust what they see
• May not recognise dangers
• May easily follow others or do what they ask

Primary-age

60% 8 – 11 year olds 
have their own 
social media profile

Over 54% use 
livestreaming apps 
and sites

Over 69% play 
games online



10 to 13 years
• Very aware of social pressure and expectations.
• Still trusting of the information they are 

presented with
• Aware of what is ‘cool’ or not
• Increased awareness of self image, and using 

online to explore identity
• Don’t consider long term consequences
• Look for immediate rewards

Primary-age

13

Majority of children 
under 13 have at least 
one social media 
profile

Over 80% use 
messaging sites 
and apps

Over 50% use Tik 
Tok to view and 
create videos







Be Knowledgeable

https://www.internetmatters.org/

https://www.nspcc.org.uk/keeping-children-safe/online-safety



Parental Controls booklet 2025







Internet matters also 
contains parental control 
guides for dozens of other 
devices including games 

consoles and smartphones

https://www.internetmatters.org/parental-controls



T I M E  
F O R  
S O M E  
H E L P !

W H A T  Q U E S T I O N S  D O  Y O U  H A V E ?   
W H A T  N E E D S  S E T T I N G  U P !   

U S E  O U R  E X P E R T S  


